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Gifts and Promotional Items  
 
 
Medicare Advantage and Prescription Drug Plan plan sponsors may offer gifts or promotional items to 
consumers as long as the gifts are of nominal value and provided regardless of enrollment.  Nominal 
value is defined as $15 or less (based on the retail value of the item). 
 
Agents Must 

1. Include a disclaimer on any statement concerning a prize or drawing that there is no obligation to 
enroll if the event is sponsored by the Plan or agent. 

2. Ensure any gifts offered are offered to all consumers without discrimination. 
3. Only offer large gifts that can be enjoyed by all attending the event. The total cost must be $15 or 

less when divided by the estimated attendance.  
4. State that accepting a gift or prize does not obligate a consumer to enroll. 

 
Agents May 

1. Give nominal gifts to consumers as long as they do not exceed $15 nominal retail value, are not 
convertible to cash, and are provided whether or not the consumer enrolls. 

2. Offer more than one gift, but the combined amount cannot exceed the nominal retail value. 
3. Offer a gift over $15 to the general public as long as it is not offered just to Medicare eligible 

consumers and is not routinely awarded. 
 

Agents Must Not             
1. Give cash gifts regardless of the actual dollar amount. 
2. Give anything that can be converted into cash such as charitable contributions, rebates, gift cards, 

gift certificates or lottery tickets (in any amount). 
3. Give gifts in order to solicit referrals. 
4. Purchase AARP® membership for consumers. 
5. Provide flu shots or any other service or product that is considered a benefit. 
6. Give gift cards and/or certificates to a restaurant or any place food is sold, regardless of the 

value. 
7. Give items that are otherwise available to the general public for free. 
8. Structure promotional items to steer consumers to particular providers, practitioners or suppliers. 
9. Use health benefits (i.e., a free checkup) to steer consumers to enroll. 
10. Use drawing slips or raffle tickets to obtain or secure consumer contact. 


