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Educational Events 
 
 
An educational event is an event designed to inform Medicare beneficiaries about Medicare Advantage, 
Prescription Drug or other Medicare programs and does not include marketing, (i.e., the event sponsor 
does not steer, or attempt to steer, consumers toward a specific plan or limited number of plans).  
Agents must not ‘educate’ on UnitedHealthcare plans at an educational event.  Rather the purpose is to 
offer information generically on Medicare, Medicare plan types, and/or health-related information. 
 
Agents Must 

1. When advertising educational events, use the following disclaimer on all advertising materials:  
“This event is only for educational purposes and no plan specific benefits or details will be 
shared.” 

2. Host Educational Events at public venues. 
3. Report all Educational Events to UnitedHealthcare according to event reporting policies and 

procedures. 
4. Distribute healthcare educational materials (not specific to any plan) on general topics such as 

diabetes awareness and prevention and high blood pressure information. 
5. Provide business cards only if requested by the consumer. 

Agents May 
1. Have a banner or table skirt with the plan name and logo displayed. 
2. Distribute educational materials free of plan-specific information (this include plan-specific 

premiums, copayments or contact information).  An example of an educational material might be 
the ‘Medicare Made Clear’ items or something purely educational about health such as an exercise 
log. 

3. Provide promotional items of combined nominal retail amount not to exceed $15.  Promotional 
items may include the plan names, logos and toll-free customer service numbers and/or websites. 

4. Wear shirts or jackets with current plan approved logos only. 
5. Offer a meal (the nominal retail value limitation of $15 applies to meals and would include the 

retail value of any additional giveaways). 
Agents Must Not             

1. Attach business cards or plan/agent contact information to educational materials. 
2. Distribute material, promote, or collect RSVPs for future marketing/sales events. 
3. Conduct a sales presentation. 
4. Schedule a marketing/sales event immediately following an educational event. 
5. Discuss or distribute plan-specific benefits, premium information, and materials. 
6. Distribute and/or collect enrollment applications. 
7. Distribute event fliers or promote future sales/marketing events. 
8. Collect names, addresses, email address, or telephone numbers of consumers. 
9. Distribute or display business reply cards (BRCs), Scope of Appointment (SOA) forms or sign-in 

sheets. 
10. Ask consumers if they want information about a specific plan or limited number of plans. 
11. Schedule personal/individual marketing/sales appointments or get permission for an outbound call 

to the consumer. 
12. Schedule an educational event to occur at a consumer's home or at an individual/face-to-face 

marketing/sales appointment.  
13. Conduct lead generation activities. 
14. Wear T-Shirts or buttons that say “Ask me about Medicare” or any similar statement. 
15. Conduct health screenings or other like activities. 

 


